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Abstract

Traditionally, product promotion has fallen under the purview of marketers. Rarely
do governments act as conventional marketers. In this paper, we assess the labor mar-
ket effects of a government-led product promotion in an Indian state. The policy pro-
motes one specific product in each district in the state. The breadth of the program of-
fers a rare opportunity to evaluate how product promotion affects those who work for
the promoted products on a wider scale. Using a nationally representative household
survey, we employ a difference-in-differences strategy by exploiting plausible exoge-
nous district and product level variance due to program implementation. We find
evidence of a short-term decline in the earnings of associated workers. Mechanism
analysis indicates that product-promotion policy draws an influx of intra-industry
inter-district migrants, resulting in labor market congestion. This causes a decline in
income for the affected workers. However, over time and as the program evolves, the
negative impact on the job market begins to diminish, and the workers begin to re-
alize the benefits of the program. Perforce, despite the fact that government product
promotion may adopt a more holistic approach and have broader social goals, it is
imperative to account for the short-term negative effects caused by migration shocks.
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